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OTTAWA ONLINE 

OAD-40363 Advertising Strategies 
 
 

Course Description 
Focuses on advertising from a managerial viewpoint. Includes administration, 
advertising research agency relationships, media selection, budget regulation and 
campaign planning. 
This is a fully online, eight-week course.  We will not meet face-to-face at any time. 

Course Prerequisites 
None 

Course Objectives 
Upon successful completion of this course, students will be able to: 

 Understand a brief history of Advertising and modern day role of Advertising. 
• Explore advertising and marketing goals and objectives and the ROI of 

advertising. 
• Explore the key components in an advertising and media strategy. 
• Understand the importance and explore various strategies for targeting and 

segmenting. 
• Understand the various media options, i.e. televisions, radio, newspapers, 

magazines, outdoor, online and digital. 
• Understand the trends and differentiate the advantages and disadvantages for 

various advertising tactics to determine the best approach for the strategy. 
• Understand what motivates consumers and how advertising can impact 

consumer behavior. 
• Define concepts and executional ideas, the principles of advertising design, and 

understand the visual and creative component of advertising. 
• Examine storytelling, slogans, messages, and content for effective advertising. 
• Explore building an overall advertising campaign. 

 
 

Required Texts 
 
Lane, R., King,K., & Reichert, T. (2011) Kleppner’s Advertising Procedure. 18th ed. 
Boston: MA. Pearson Prentice Hall. 
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Course Assignment Descriptions and Schedule At-A-Glance 
You will have several opportunities to demonstrate your knowledge and understanding of 
the principles taught in this course. The primary means of evaluating your work will be 
through practical application of the material. In the event that you have difficulty 
completing any of the assignments for this course, please contact your instructor 
immediately. Please refer to the Weekly Materials section of the cyberclassroom for 
complete details regarding the activities and assignments for this course. The following 
is merely a summary. 
 
Discussion contributions  

Initial Substantive Posts: Submit an initial response to each of the prompts 
provided each week by your instructor. Your initial post should be substantive 
(approximately ½ of a page in length) and must be posted by midnight, Central Time 
by Wednesday of each week. In your substantive post you are encouraged to use 
references (you may use your textbook); show evidence of critical thinking as it 
applies to the concepts or prompt and/or use examples of the application of the 
concepts to work and life.  Proper punctuation, grammar and correct spelling are 
expected. Please use the spell-check function.  
Required Replies: You must reply to at least two different peers per prompt.  Your 
replies should build on the concept discussed, offer a question to consider, or add a 
differing perspective, etc. Rather than responding with, "Good post," explain why the 
post is "good" (why it is important, useful, insightful, etc.). Or, if you disagree, 
respectfully share your alternative perspective. Just saying "I agree" or "Good idea" 
is not sufficient for the posts you would like graded. 
Posting Guidelines: Overall, postings must be submitted on at least two separate 
days of the week. It is strongly recommended you visit the discussion forum 
throughout the week to read and respond to your peers’ postings. You are 
encouraged to post more than the required number of replies. 
 
(Please review the Policies section of Blackboard for further details.)  
 

 
Week 1 

Readings • Review the weekly lesson, videos and readings provided in the course.  
• Chapters 1 & 2 

Discussion • Initial post to each prompt due by midnight, CT on Wednesday 
• At least two replies to peers for each prompt due by midnight, CT on Sunday 

Assignment(s) The Advertising Council  
Go to the Advertising Council's Web site at http://www.adcouncil.org/. Click through 
the website and explore. In an essay, devote 1-2 paragraphs to summarize the 
Advertising Council's purpose. Be sure to rephrase into your own words.  
Go to the "Our Work" link and describe two key issues supported by the Advertising 
Council. What do the ads posted communicate about the benefits of the product or 
service? How do the elements of the ad (text, graphics, illustrations, etc.) work 
together to communicate the message? How is the Ad Council supporting social 
responsibility?  
Your essay should be at 2-3 pages in length, formatted in APA style, with a title 
page, introduction, conclusion and 1-2 references that support your opinions.  
Points Possible: 25 
 

 
Week 2 

Readings • Review the weekly lesson, videos and readings provided in the course.  
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• Chapters 4 & 7  
Discussion • Initial post to each prompt due by midnight, CT on Wednesday 

• At least two replies to peers for each prompt due by midnight, CT on Sunday 
Assignment(s) Product Assessment  

Consider products that you commonly purchase in the following categories:  
• athletic shoes  
• soda or drinks  
• ice cream  
• restaurant food  

In a tabled matrix or chart, list out each product, the brand, and details (include a 
link to website) about the product. For example:  
Product  Brand  Description and link to site  

Athletic 
Shoes  Nike  

SB Zoom Skateboarding shoe  
http://www.nike.com/nikeos/p/nke6/ 
This is a shoe I bought for my son.  
It is a skateboarding shoe promoted by skate legend Stefan 
Janoski.  

In an essay below your chart, for each of these products, evaluate:  
1. Who is the target audience? Define the target audience with as much specificity 
as possible.  
2. Based on their current advertising, what creative and communication 
considerations are reflected in their media plan? (For example, is there need for 
product demonstration? Are there daypart and/or seasonal requirements?)  
3. What traditional media would you select, based on finding the target audience, 
leveraging the appropriate qualitative factors of the media, and considering the 
appropriate characteristics and functions of the media? Why? What nontraditional 
media would you select and why?  
Compose your essay (2-3 pages) with a title page, introduction, conclusion and 1-2 
scholarly references that support your opinions.  
Points Possible: 25  
Due: Sunday, midnight CT  
 

 
Week 3 

Readings • Review the weekly lesson, videos and readings provided in the course.  
• Chapters 8 & 9  

Discussion • Initial post to each prompt due by midnight, CT on Wednesday 
• At least two replies to peers for each prompt due by midnight, CT on Sunday 

Assignment(s) Prime Time Advertisements  
Over the week, tape and/or view a 1 one-hour prime time television show and 1 
half hour prime time television show. In a table format, keep a log of the local 
and national advertisements during this period. Record the name of the program, 
network, the company or brand featured in each commercial, and the length of each 
commercial. Note whether the programming you taped was broadcast or cable. 
When adding the total commercial time, note what percentage of the 30 and 60-
minute segments were devoted to advertising. Did you observe a target market that 
seemed to predominate the ads? Note these in your table.  
In a 1-2 page summary, discuss your findings. In your opinion, why are these ads 
aligned with these shows? What gender is being marketed toward and why? Age 
group? Did you notice stereotyped commercials, and why?  
Support your opinions with 1-2 scholarly references justifying your rationale.  
Points Possible: 25  
Due: Sunday, midnight CT  
 

 
Week 4 

Readings • Review the weekly lesson, videos and readings provided in the course.  
• Chapters 10 & 11  

Discussion • Initial post to each prompt due by midnight, CT on Wednesday 
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• At least two replies to peers for each prompt due by midnight, CT on Sunday 
Assignment(s) Magazine Advertising  

Pick a product and a potential target market for this product. Considering that you 
have been given a national budget of $500,000 for magazine advertising (art and 
production work excluded), how would you spend your money? Which publications 
would you choose? In a 2-3 page essay, explain and justify your choice(s). SRDS 
can help you with rate structures. How many publications would you need to cover 
your chosen target market? What kind of discounts might be possible for your 
projected buy? Specify an ad for your product so it could have co-op possibilities. 
Comment on your investigations and what you learned about magazine advertising.  
 
Points Possible: 25  
Due: Sunday, midnight CT  
 

 
Week 5 

Readings • Review the weekly lesson, videos and readings provided in the course.  
• Chapters 12 & 13 

Discussion • Initial post to each prompt due by midnight, CT on Wednesday 
• At least two replies to peers for each prompt due by midnight, CT on Sunday 

Assignment(s) Online Advertising 
Go to the Facebook Pages Leaderboard at 
http://statistics.allfacebook.com/pages/leaderboard/, and view the 25 most popular 
Facebook pages. Count how many of them are commercial companies or 
celebrities; for each commercial company or celebrity page, note its product or 
service, as well as its product category. Go to Top Twitter User Rankings and Stats 
at http://twitterholic.com/, sort the list by followers, and do the same tally for the top 
25. Use your list as the basis of a paper on the marketing uses of Facebook and 
Twitter.  
What product categories are the top users? Are there any that appear at the top on 
both Facebook and Twitter? What do you think is it about those product categories 
that contributes to being top users? Visit the Facebook pages of the top ten; what 
features on the page encourage user interaction? Why do you think these pages 
are so popular? How do you think you company can benefit from implementing 
Facebook or Twitter as an advertising campaign? If they already do, what do you 
think they could do to make it better?  
Provide an analysis in a 2-3 page essay. Include screenshots, graphics and a chart 
if necessary.  
Compose your essay (2-3 pages) with a title page, introduction, conclusion and 1-2 
scholarly references that support your opinions.  
Points Possible: 25  
Due: Sunday, midnight CT  
 

 
Week 6 

Readings • Review the weekly lesson, videos and readings provided in the course.  
• Chapters 15 & 16  

Discussion • Initial post to each prompt due by midnight, CT on Wednesday 
• At least two replies to peers for each prompt due by midnight, CT on Sunday 

Assignment(s) Stories in Ads  
Find three specific stories in ads that are directed at a target market that you 
consider yourself to belong to. For each ad, note the product and its primary benefit, 
then summarize a) the sequence of events, b) the major event, and c) the key 
conflict. Are any of the stories you found interesting to you? Why or why not? If not, 
what stories would be more interesting?  
Compose a 2-3 page analysis and reflection with a title page, introduction, 
conclusion and 1-2 references to support your opinion. Include images, links to ads 
and graphics where applicable.  
Points Possible: 25  
Due: Sunday, midnight CT  
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Week 7 
Readings • Review the weekly lesson, videos and readings provided in the course.  

• Chapter 17 
Discussion • Initial post to each prompt due by midnight, CT on Wednesday 

• At least two replies to peers for each prompt due by midnight, CT on Sunday 
 

Week 8 
Readings • Review the weekly lesson, videos and readings provided in the course.  

• Chapter 22  
Discussion • Initial post to each prompt due by midnight, CT on Wednesday 

• At least two replies to peers for each prompt due by midnight, CT on Saturday 
Assignment(s)   Advertisement Analysis  

Locate a product that you are familiar with. Review the advertising of that product, 
including the past and present campaigns. In a 3-4 page analysis, list the product, 
describe the past and present advertising campaigns, and identify the advertising 
objective(s) to a specific target audience (ie increase awareness with tweens, 
etc).  
Aligning with the company's current theme in advertising, create a new ad for the 
product. Use clipart, your own drawing, free images from places like Wikimedia 
Commons, or any other graphical representation in order to get your message 
across. Be mindful of copyright and do not use images that have been copyrighted. 
There is a list of free image galleries below.  
Create a new ad (use any software you would like to create the ad, however it must 
be saved in either .jpg or .png format for submission to Blackboard) Add a headline, 
sub headline, and any other text that would stimulate the audience to purchase your 
product. Include, in your essay, 2-3 paragraphs that explain why you think your 
chosen headline and visuals will achieve the advertising objective you stated in the 
analysis of the company's current advertising campaign.  
Free images:  
Wikimedia Commons  
New York Public Library Digital Galley  
Microsoft Office Images  
Getty Images  
Submit your essay with the ad included either in the document or as a separate 
attachment in the assignment dropbox.  
Compose your essay in APA format with a title page, headings, conclusion and 
references to support your opinions.  
Points Possible: 75  
Due: Saturday, midnight CT  
 

* All online weeks run from Monday to Sunday, except the last week, which ends on Saturday. 
** All assignments are due at midnight Central Time.  (All submissions to the Blackboard system are 
date/time stamped in Central Time). 

Assignments At-A-Glance 
Assignment/Activity Qty. Points Total Points 

Weeks 1-8: Discussion* - 20      per 
week 160 

Week 1: The Advertising Council 1 25 25 
Week 2: Product Assessment 1 25 25 
Week 3:  Prime Time Advertisements 1 25 25 
Week 4:  Magazine Advertising  
 1 25 25 

Week 5: Online Advertising 
 1 25 25 

Week 6: Stories in Ads  
 1 25 25 

Week 8:  Advertisement Analysis  1 75 75 
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TOTAL POINTS   385 
*Please refer to the Policies menu for more information about requirements for Discussions. 

Grading Scale 
Grade Percentage Points 

A 90 to 100% 346-385 
B 80 to 89% 306-345 
C 70 to 79% 266-305 
D 60 to 69% 226-265 
F < 60% < 225 

To access your scores, click on Grades in the Student Tools area in Blackboard. 

Important Policies 
All course-specific policies for this course are spelled out here in this syllabus.  
However, additional university policies are located in the Policies section of Blackboard.  
You are responsible for reading and understanding all of these policies.  All of them are 
important.  Failure to understand or abide by them could have negative consequences 
for your experience in this course. 

Editorial Format for Written Papers 
All written assignments are to follow the APA writing style guidelines for grammar, 
spelling, and punctuation.  This online course includes information regarding the APA 
style under “Writing and Research Resources” in the Resource Room on the course 
menu in Blackboard. 

Ottawa Online Late Policy 
With instructor approval, assignments may be accepted for up to one week after the due 
date, but a minimum automatic deduction of 10% of the points will be assessed.  The 
instructor also has the option of increasing this deduction percentage up to a maximum 
of 20%. Extenuating circumstances may be determined on rare occasions and an 
extension allowed without a deduction, but only at the sole discretion of the instructor.  
  
Discussion board postings will not be accepted for credit when posted after the close of 
the discussion week. There are no exceptions to this rule; however, solely at the 
discretion of the instructor, the student may be allowed to submit an alternative 
assignment to make up for the points under extenuating circumstances. If granted, this 
should be an exception to the rule.  
  
No assignments will be accepted after the last day of the course (end of term) unless 
arrangements have been made and “approved” by the instructor at least one week in 
advance. 

Saving Work 
It is recommended that you save all of your work from this course on your own 
computer or flash drive. The capstone course you take at the end of your program may 
require you to have access to this work for culminating assignments and/or reflections. 
 
Academic Integrity 
Plagiarism and cheating will not be tolerated at any level on any assignment.  The 
reality of cyberspace has made academic dishonesty even more tempting for some, but 
be advised that technology can and will be used to help uncover those engaging in 
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deception.  If you ever have a question about the legitimacy of a source or a procedure 
you are considering using, ask your instructor.  As the University Academic Council 
approved on May 29, 2003, “The penalty for plagiarism or any other form of academic 
dishonesty will be failure in the course in which the academic dishonesty occurred.  
Students who commit academic dishonesty can be dismissed from the university by the 
provost/director.”  
Please refer to Academic Honesty in the Policies section of the online course menu 
for important information about Ottawa University’s policies regarding plagiarism and 
cheating, including examples and explanations of these issues. 
 
Student Handbook 
Please refer to your student handbook for all university regulations. The Resource 
Room on the course menu in Blackboard contains information about where to find the 
student handbook online for your campus. 
 
Please see Policies in Blackboard for additional university policies. 

Blackboard Technical Support 
The Resource Room in Blackboard contains links to student tutorials for learning to use 
Blackboard as well as information about whom to contact for technical support. Ottawa 
University offers technical support from 8 a.m. to midnight Central Time for all students, 
staff, and faculty at no cost. See www.ottawa.edu/ouhelp for contact information. 
 
 
 
 
 
 
 

 
 

Ottawa University Mission Statement 
The mission of Ottawa University is to provide the highest quality liberal arts and professional education 
in a caring, Christ-centered community of grace, which integrates faith, learning and life. The University 
serves students of traditional age, adult learners and organizations through undergraduate and graduate 
programs. 


